STRENGTHENING COMMUNITIES
THROUGH CREATIVE MEDIA




The work of the Rural
Media Company has made
a significant contribution
to the lives of those in the
communities it serves and
well beyond.

To make a film is a good way of
investigating the past, a place, or a
contemporary issue. You see the world
through a stranger’s eyes and find new
perspectives on familiar territory.

KEN LOACH, FILM DIRECTOR,

INTRODUCTION TO THE CRAFTA WEBB
COMMUNITY FILM
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Rural Media’s strand of
media campaigning work
is an imaginative way of
drawing attention to social
time-bombs such as the
ageing rural population,
and helps communities, the
public, and policy makers
face the issues and focus on
real solutions.
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What a joy! These wonderful, engaging
digital stories, often comical, sometimes
sad, occasionally harsh, provide real
insight into farming families whose lives
deserve to be remembered.

JO BRAND, COMEDIAN, COMMENTING ON
FIELDWORK DIGITAL STORIES.
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LEARNING THROUGH MEDIA

We are one of the UK's leading
producers of film and media
with young people. Our work
takes place in and outside
schools, colleges and youth
clubs and always aims to:

// Inspire confidence and a
passion for creativity

// Develop self awareness
and an understanding of
others

// Invest practical digital
communication skills
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We were delighted to support Rural Media’s
production highlighting the experience of
rural migrant workers, which opened the
eyes of host communities, the media, and
policy makers alike.

We worked with Rural Media because of
their exemplary work with UK Gypsy,
Roma and Traveller communities over
many years.

IRENA GUIDIKOVA, COUNCIL OF EUROPE
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AUDIENCE DEVELOPMENT

We help rural communities
and organisations reach
their intended audience,

as well as identifying new
audiences, encouraging them
to learn about and enjoy film
and digital content.

Through partnerships

with broadcasters, online
publishers, festivals, and
our knowledge of digital
platforms and public &
voluntary sector networks
we reach local, national and
international audiences.

DAVID HOLDSWORTH,
BBC CONTROLLER OF
ENGLISH REGIONS

Digital media is one of the UK’s fastest
growing economic sectors. Rural Media’s
work fosters new talent and provides unique
support to local communities, service
providers and businesses. Our partnership
with Rural Media is invaluable, as it enables
far wider regional engagement.

SUZIE NORTON, CEO, SCREEN WM
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For more information about our work
T // 01432 3440389

E // info@ruralmedia.co.uk

W// www.ruralmedia.co.uk
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